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Objectives

The Kingdom’s Vision 2030 in Education aims at developing the specialized skills and improve the
educational environment which motivates the creativity and innovation by developing specialized
programs to increase the competitiveness in all the levels. In the light of these directions, the program aims
at achieving the following objectives:

1. Providing students with advanced information and academic knowledge related to the technical
architecture of digital media and the innovations of artificial intelligence and cybersecurity applications.

2. Enhancing students' creative and critical capabilities in building digital multimedia projects which agree
with the requirements of the Kingdom’s Vision 2030 that aims at enhancing the Saudi youth abilities in the
labor market competitions.

3. Enabling the students to understand the standards and features of media production in the digital
societies and social media platforms.

4. Improve the students’ skills and capabilities in planning and executing the researches in different topics
related to digital media.

5. Training students professionally and technically in designing and planning all media operations related
to the technical environment and managing digital media platforms.

6. Enriching the students’ knowledge in the areas of laws and legislations of digital media, and their
related theories and ethics.

7. Enhancing level of interaction and cooperation between Faculty of Communication and Media at King
Abdulaziz University and media institutions in the society and labor market.

8. Provide the opportunity to the specialized academic study for the professionals in the media field which
leads to connecting the university with the professional media institutions.

(Bench Marking) gt 4ma 5 (%)
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(20) Labs
Capacity
SR Eeleg NEtme (No.of Students)
1 | Computer lab 2/A 50
2 Computer lab 2/B 50
3 | LO1A 24
4 | LO2A 24
5 | LO3A 29
6 |LABM Y4
7
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(21) Suggested Labs
Item Labs Name Start Date
1 | none
2
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(24) Achieving Program Obijectives Through Courses.

Please Check (V) the related Courses with Program Objectives. e

Objectives mentioned in item numbers (3) previously

Objectives
Course Code

10

JCOM 650

JCOM 651

JCOM 652

JCOM 653

JCOM 654

JCOM 655

JCOM 656

JCOM 657

EMCS 608

JCOM 659

JCOM 698

JCOM 661

JCOM 662

JCOM 663
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Course Code Course Title Credits Prerequisite

Introduction to Digital Media

JCOM 650 "Compulsory Course"

3 None

1. Objectives:

* Introducing the technical structure of digital media on the Internet

« Identify the concepts, characteristics and levels of digital media

* Understanding the digital communication environment and the interaction within such environment
* Mastering the use of digital media applications and platforms

2. Subjects:

* The technical structure of communication and media on the Internet

* Digital media (concept - characteristics - levels - functions)

« Interaction in digital media platforms (tools - determinants - measuring instruments)
* Multimedia and hypermedia

* Web journalism

* Media applications for smart phones

* Interactive map applications in news coverage

* Virtual reality applications and enhanced reality

* Blogs and social networks

3. Means of Assessment:

* Exam (50%)

* Oral Presentations (20%)

* A research report in one of the new digital media applications (30%)

AR
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Course Code Course Title Credits Prerequisite

Research Methods of Digital Media

Non
"Compulsory Course" 3 one

JCOM 651

1. Objectives:
e Provide students with the basic information needed to conduct a scientific research
e  Clarify the required research skills and abilities in digital media.
e Adopt the practictal technique in the interaction with the idea, topics, subjects and media phenomenas in both
theoritcal and practical levels in digital media research.
o Identifying the principles and basics of descriptive, associative, and inferential statistics
e Providing the necessary information to understand and apply the common statistical tests in media studies
e Training in formulating statistical assumptions and setting their goals
e Using the most famous statistical programs to conduct these statistics and interrupt their results
2. Subjects:
e The concept of scientific research and the concept of digital media research,
e The latest developments in the digital media research, its importance, steps, methods, tools and mechanisms,
e Sources of data and information and methods of their correctness,
e Sampling types and the scientific basis for writing a research.
e Principles and basics of descriptive, relational and inferential statistics.
e Common statistical tests in media studies
e  Statistical assumptions
e  Statistical programs and their usage
3. Means of Assessment:
e Written Exam (50%)
« Individual and group assignments (30%)
e Workshops and individual and group discussions (20%)
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Course Code Course Title Credits Prerequisite
JCOM 652 Th:eones of Digital Meclilla 3 None
Compulsory Course

1. Objectives:
e Introducing the concepts, principles and theories in the field of digital media.
e Description of the dynamics of the digital communicative process,
« Explantion of how the means of digital communication affect their audiences, the types of this
influence, and how to employ this understanding in the development of digital media work.
2. Subjects:
e The concept of digital communication, its importance, and its various forms,
e The elements of the digital communication process, models and its development,
e The theories of digital media and the types of influence that digital communication causes

upon the participants of the communication process
3. Means of Assessment:

e Written Exam (50%)
¢ Individual assignments and group discussions (20%)
e Report about the understanding and interpreting of various media phenomena (30%)
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Course Code Course Title Credits Prerequisite
Digital Media Ethics and Laws
JCOM 653 gite - 3 None
Compulsory Course
1. Objectives:

Following the ethical principles, rules and legal laws governing digital media work on national
and international levels.

Explaining the governing principles of media and communictaion freedom

Description of the general topics of media ethics

Explaining code of ethics and professional principles in digital media

Understanding of the copyrights morals and publishing crimes.

. Subjects:

Laws and professional controls that governing the digital media in Kingdom of Saudi Arabia.
Governing principles of media and communication freedom on the internatioal level

General introduction to media ethics which includes privacy rights, independence, honesty,
accuracy and objectivity.

Code of ethics and professional principles in digital media

Copyrights morals and publishing crimes

Social and humanity resposibility in digital media

The important moral and legal causes occurred in digital media means.

3. Means of Assessment:

midterm Exam (30%).
Final Exam (40%)
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Course Code Course Title Credits Prerequisite
JCOM 654 Multimedia "Compulsory Course" v JCOM 650

1. Objectives:

* Defining the concept of the multimedia and the factors that led to its emergence

* Understanding the standards of the computers’ components that used to form multimedia

* Defining multimedia elements (texts - digital audio - fixed graphics - sound effects)

* Defining the mechanisms and strategies for building an integrated multimedia project in the media field.
2. Subjects:

* Multimedia: concept and characteristics

* Multimedia requirements

* Multimedia elements

* Multimedia design and configuration

* Multimedia composition systems

» Steps and stages of multimedia design

* Softwares for the multimedia composition

» Multimedia applications use in media (e-book - electronic newspapers - digital radio - interactive
cinema - interactive television).

. Means of Assessment:

* presentation and group research (30%)

* Midterm Exam (30%).

* Final Exam (40%)
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Course Code Course Title Credits Prerequisite
JCOM 655 . Digital Society 3 JCOM 652
Compulsory Course

1. Objectives:

Evaluating the social issues in digital media

Learn about digital media methods in managi
2. Subjects:

The role of media in the society

Role of digital media in serving social issues.
Social values in digital media.

Digital media and mental image building.
Digital media and crisis management.

Media and social development

Digital Media and Socialization

3. Means of Assessment:

Written Exam (50%)

Oral Exams and discussions (20%)

Understanding the concepts of Digital Society and Networking Socity

Comparing the social values included in digital media

ng different situations

Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite
JCOM 656 iomal Media Platforrrj:s ’ one
Compulsory Course

1. Objectives:
o Classifiying the different digital social media platforms and the advantages they offer to
individuals and companies.
e Utilizing the required skills for building professional content, identity (personal and\or
institutional), and audience through an active content on social media platforms.
e Establishing and managing a digital advertising/Media campaign on social networking sites.
e Employing of critical reading in former media studies about social media platforms.
e Explaining the security risks and negative psychological and social effects of improper usage of
social media platforms
2. Subjects:
e Definition of social media platforms, their types, and their uses.
e Present some social platforms experiments and define the identity and the audience, and how to
build it in governmental of private sectors.
e The various ways of creating digital advertising/media campaigns across the most effective
platforms.
3- Means of Assessment:
o Written Exam (50%)
e Oral Exams and discussions (20%)
e Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite
English Terminologies
JCOM 657 of Digital Media Y None
""Compulsory Course"

1. Objectives:

* Define the concepts of translation in digital media fields form English to Arabic and vice versa.

* Understand the basics and foundations of meaning transfer and terminologies in digital media from English to Arabic.
* Explain the most common English terms used in the field of digital media.

» [llustrate the English terminologies applied in different specializations of digital media field.

* Acquire the translation and summarization skills for the researches in digital media field written in English.

2. Subjects:

* Translation in digital media field: Concepts and Theories.

* Introduction to the basics and rules of translating English to Arabic and vice versa.

* Basic English terms and definitions of digital media (e.g., new media, interactive media, computer-mediated
communication).

* The terminologies in the field of digital media from a social perspective (e.g., online identity, online environment,
cyberspace, cyberbullying, cyberstalking, online interaction, online self-presentation, digital culture).

* The terminologies in the field of digital media from a business perspective (e.g., SEO search engine optimization, KPI,
social media strategy, audience, platform designs, social media content creation, content evaluation.)

* Exercises in the translation of different digital media topics from English to Arabic and vice versa.

* Translation of researches related to digital media field written in English.

3. Means of Assessment:

* Writing Exam (50%)

* Translation of some case studies (20%)

« Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite

Digital Media and Cybersecurity

EMCS 608
""Compulsory Course"

3 JCOM 650

1. Objectives:

* Understanding what cybersecurity is as a new variable in international media relations.
» Knowing the concepts related to cybersecurity

* Learning about the dimensions and politics of cyber security

* Learning about the features of cybersecurity in the field of digital media

» Knowing the factors affecting cyber-attacks in digital media.

» Comparing the types of cyberspace crimes in digital media.

2. Subjects:

« Historical background about the concept of cyber security

« Concepts related to cybersecurity such as (cyberspace - cybercrime - cyber force - cyber deterrence - cyber-attacks)
* Objectives, dimensions and themes of cyber security

* Cyber pyramid and the pillars of cyber security

* Digitization and digital transformation

* Media awareness of cyber security

* Important Arab experiences in cyber awareness

* Characteristics of cybersecurity in digital media.

* Challenges and opportunities presented by cybersecurity as for digital media.

* Factors affecting cyber-attacks in digital media.

* Moral penetration and cybercrime and its motivations in digital media.

» Emerging cyber threats, and how to immune digital media organizations from future cyber-attacks.
3. Means of Assessment:

* Writing Exam (50%)

* Oral Exams and Discussions (20%)

* Presentations and applications about course topics (30%)
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Course Code Course Title Credits | Prerequisite

Digital Media & Artificial Intelligence

""Compulsory Course" 3 JCOM 650

JCOM 659

1. Objectives:

* Explaining the basic characteristics of the post-information society

* Illustrating the artificial intelligence types, and its most prominent applications

* Monitoring the opportunities and challenges posed by artificial intelligence in the media field
* Introducing the fifth generation of the Internet and its media applications

* Monitor security threats of smart technologies in the post-information society
 Understanding media applications based on artificial intelligence technologies

2. Subjects:

* An introduction to the transition from the information society to a post-information society
* Features of the information society in the Arab world

* Security threats to smart technologies in the post-information society

* Transition from the era of the information society to the era of the artificial intelligence community
* The concept of artificial intelligence and its patterns

* The risks of employing artificial intelligence technologies

* Fifth Generation Networks: The Path of Transitioning to the Artificial Intelligence society
» Fifth-generation technologies and their use in the media field

* Blockchain technology and its use in the field of digital media

* Immersive journalism via virtual reality technology

* Using augmented reality technology in digital media

* Practical experiments in the field of journalism augmented reality

* Artificial Intelligence and Robo-journalism

3. Means of Assessment:

* Writing Exam (50%)

¢ Oral Exams and Discussions (20%)

* Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite
JCOM 660 ) Research Project ) v 1COM 698
Compulsory Course

1. Objectives:

- Understanding scientific research methods and developing research skills

- Learning distinctive models in digital media and its applications

- Transforming theoretical knowledge into digital media applications

- Investing research knowledge in addressing some of the phenomena and issues related to the field of

digital media.

- Using digital sources and references

2. Subjects:

- Access to scientific journals and reports in the field of digital media and its applications (electronic —

printed resources)

- Study the modern research trends in digital media and its applications

- Discuss the scientific problems underlying the research project.

- Discuss how to analyze and interpret the results that are made during the research project.

- Discuss how the student or research group has succeeded or failed to solve the problem of the research

project

3. Means of Assessment:

- Open discussions and dialogue sessions on various scientific issues in the field (20%)
- Research seminars (20%)

- Conducting a practical graduation project (60%)
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Course Code Course Title Credits Prerequisite
International Media
JCOM 661 3 None

"Elective Course"

1. Objectives:
- Identifying the bases and rules of international media.

- Knowing the international media terminologies and how to deal with international public opinion.

- Knowing of how to edit and formulate international media messages.

- Determining the characteristics and features of the international audiences and the methods to deliver

messages to them.

- Interpreting, explaining and clarifying the main international issues related to international media.

2. Subjects:

- The concept of international communication and international media
- The functions and characteristics of international media

- The objectives and functions of international media

- International media within the framework of international organizations.
- Means of International media

- Theories that clarifying media flow

- The future of Arab international media technology

- Balance in international media

3. Means of Assessment:

- Written Exams (50%).

- Oral tests and discussions (20%).

- Assignments and applications in the context of international information (30%).
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Course Code Course Title Credits Prerequisite
Media and Crisis
JCOM 662 " . " 3 None
Elective Course

1. Objectives:

- Learning the basic concepts of crisis management, and the management of difficult situations.
- Understanding the stages and role of media in crises and preventive strategies.

- Training in crisis management strategies
- Understanding the crisis communication management and crisis management methodology

- Analyzing the trends of crisis management in different media institutions in accordance with the
requirements of the current times.

2. Subjects:

-Basic concepts of crisis management
- Stages of crisis management and the role of media and preventive strategies.
- Crisis management strategies

- Methods to deal with crises

-Crisis management technology

3. Means of Assessment:

- Writing Exam (50%)

- Oral Exams and Discussions (20%)
- Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite
Special Topics in Digital Media
JCOM 663 P . pic g . 3 None
Elective Course

1. Objectives:

1- Definition of the conceptual framework of the digital information economics - Evolution and development.
2- Understanding the interrelations between the areas of economy and digital media and their reflection on the

community.

3- Understanding the factors that influence the cost of digital media - expenses and resources.

4- Sources and challenges of financing digital media in the Arab countries.

5- Determining the methods of measuring the productive efficiency of the digital media.
6- Monitoring some of the international experiences in the economics of digital media.

2. Subjects:

o General introduction to the economics of digital media, its origin and development.

o Factors that affect the cost of digital media - expenses and resources.
e Financing of the digital media - sources and funding indicators.

¢ Productive efficiency in digital media.

e Economics and Quality Measurement in Digital Media.

¢ International experiences and practical applications in the field of digital media economics.

e Trends and future of the digital media economics.
3. Means of Assessment:
e Writing Exam (50%)
e Oral Exams and Discussions (20%)
¢ Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite

Emerging Technologies and Digital Media

) 3 None
"Elective Course"

EMIS 611

1. Objectives:

* Explaining the relation between digital media and emerging technologies.

* Knowing about the latest technology and their effects on digital media.

* Analyzing the media coverage, communication channels, and viewer’s point of view.
* Describing the impact of digital media and technology on Saudi society.

* Using artificial intelligence techniques in digital media analytics.

* Understanding digital media and business analytics.

* Realizing the connection of moral, ethical and social dimensions over digital media.
2. Subjects:

* Exploring the latest technologies such as; mobile applications, web services, social media, and wearables devices.
* Importance of digital media in human’s life.

* The proliferation of digital media; threats and opportunities.

* Use of technology to enhance the overall impact of digital media.

* Explore the consequences of technologies over digital media.

» How technology helps to increase the number of digital viewers.

* Role of artificial intelligence in digital media.

« Is this era integrating multiple distinguished fields such as; sociology, technology, psychology, humanities, and arts.
* The importance of moral, ethical, and social values in the use of digital media.

3. Means of Assessment:

* Writing Exam (50%)

* Oral Exams and Discussions (20%)

* Presentations and applications about course topics (30%)
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Course Code Course Title Credits Prerequisite
JCOM 664 Infographic Elective Course™ v JCOM 664

1. Objectives:

« Introducing the concept of information designs "Infographic"

« Industry the technical development of the infographic drawings

* Understanding the role of information designs in influencing the readers

* Identifying the differences between patterns of different information designs

* Defining the strategies for building and configuring the info graphic drawings
* Employing the information designs in the field of media

4. Subjects:

* Introductory definition of the information designs and info graphic drawings
« defining the information designs and infographic drawings

* Characteristics of the info graphic drawings

* The role of info graphic drawings in influencing the readers

* Principles and rules for the construction and composition of the info graphic drawings
* Tools of the info graphic design

* Applying the info graphic

« Strategies and methods of employing information designs in the field of media
Means of Assessment:

*Test of achievement
«Implementing an applied project in the types of the information designs
*Achieving a research project in one of the topics of the information designs

Y1




aeidl) 38 e Cpadpall Cpasaal) g1 ) o andl) gulad (Y1)
s S Calall Jads i) 13 Al 8 anil) J (e Gand yall CppaSaall (5 g 55 (e e 83 g Ai s YN By 5m (3355 e

il 38y gl pall JgY) aSaall

dage o cpall S [

aelowe ial | Aalad) 45 4l

b dle) —dilaia | (38 (el

AN Al daala - DoY) and L) daal A

aSaall il gala Jla a3 e

Udaadla 90

pedl) 38 e Cppadipal) CppaSaal) ¢ ) o andl) galad alls .
s A Calall Jals 2l 138 Aled (A andll g8 (e (i pall (paSaall (g g )55 (e Alle B3 g A5 SN B ) e 385 @

aeddl) 38 (ya i pal) AU aSaal)

delowe idl | Aalad) 45 4l

N DY) | g8l el

A 5 IV A0 ) Amalall — g I WDle W) and uti | Aaal——al)

aSaal) il gale Jla ol La

GilBBadle ¢ g

sandl) 38 cra Cpad pal) gali pll aSaa g U (e Alle B ga dui g yiSl) 3 g Aadiall oda (B Lia (38 5

Yv




Crl gl CpaSaall o) Jf Ao acdl) galad (YV)
) 13 Al b 3o iSOV Calll Jals Gl sl CpaeSall oy 585 (ho Aalle B3 5my Aig SN 5y 3em (3855 o

Lad) il ) Balas S (ha i padl J5Y) (A 9al) aSaal)

—_

A salal) 45l

&8 Gamadil)

Azl all

(Aol aSaal) il gala Jla ol La

Gl gl praSacal) ;‘JYUJGM\W@U
il 12 Agled A (g STV calall Jada Gl gal) CpaaSaall (6 58 (e dille B dnig yiS) 3 ) pa (38 5 @

Ladad) sl ) Babas S8 (pa g pall (D) (A gal) aSaal)

@_MY\

d_palal) 435 4al)

38 (el

Laa )

A9 aSaall il sale Js a3 Le

il A Bales JB (ya gl pall Gl gall CpmaSaall S e Al B3 g3 43 g ASY) B ) e Lgly Lag dndiall o (B i (305
Llad)

YA




bl acdll) (e Lo bl 43 el aSal 73 gad
A Review Form of a Graduate Studies Program

(Program Data) gt <y

Department 2 oY) g ddlaall el acdll Faculty ey g Juaiy) Al
Program Name B ade ) picala gyl aul Type of study Ak} Al ol
(Reviewer Data) aSawall <lily
Reviewer’s Name pSaall ausl Academic Status Jaals gl da )
Specialization Gl anasdl) Affiliation Janll dga
Country AP
Phone il E-mail s A )

(Reviewer's View) aSaall i
LSJ;\L\&UM\J:,LJMLA‘%@‘!\LM\‘_gg\j\ c\d.)}.jé;.d\ eJSJP_)J .
Please state your opinion regarding the following points, and kindly add whatever points you deem valuable:

The suitability of the academic degree title. .\

The suitability of the total academic units for the .Y

targeted program.

GALU.\“ 4.}]\.4;‘}[\ @\Jﬂ\ Glas ol de Dl (520 Y

The suitability of units' distribution between .Y
theoretical and practical, for all courses.

@@&Aﬂ\;éﬂ\dﬁ&\h}\@)ﬁh;m&u Al

<l jaall

Achieving program objectives through courses .

el ONA (pa gealill Calaal st sae f

Al )

its compliance with the Courses description and .

course titles.

<l jaall

Compatibility between Arabic and English in course .1

titles.

Ayl il Gl el eland (3alal saa 1

Ao alasYl

A\




Currency of scientific materials of the program to
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